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HOW WOULD A CARBON MARKET FUNCTION? (GS-III)

 
 The ongoing COP29 climate conference in Baku, Azerbaijan, has brought renewed focus on carbon 

markets as a tool to curb carbon emissions. The conference aims to establish standards for seƫng up 

internaƟonal carbon markets to regulate emissions. 

What is a Carbon Market? 

 A carbon market is a trading system that allows the buying and selling of carbon credits. 
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 Governments set a limit (cap) on the amount of carbon dioxide that can be emiƩed. 

 Companies are issued carbon credits (cerƟficates), which permit the holder to emit a specific quanƟty 

of carbon dioxide. 

 1 Carbon Credit = 1 tonne (1,000 kg) of CO emissions. 

How It Works: 

 Companies that emit less than their quota can sell unused credits to others. 

 Companies emiƫng more than their quota must buy credits to offset their excess emissions. 

Purpose: 

 By capping emissions and enabling credit trading, governments can control total carbon emissions 

and encourage businesses to adopt greener technologies. 

Background 

 Origins: Carbon credits were first introduced in the 1990s in the U.S. through the cap-and-trade 

model to limit sulfur dioxide emissions. 

 Since then, carbon markets have been implemented globally as part of efforts to reduce greenhouse 

gas emissions and combat climate change. 

What is Good About Carbon Markets? 

 Internalizing ExternaliƟes: 

• PolluƟon is treated as an economic externality – a cost to society that businesses don’t 

directly pay for. 

• Carbon markets force businesses to account for their emissions by assigning them a monetary 

value. 

 Encourages Cost-EffecƟve SoluƟons: 

• Companies emiƫng less carbon can profit by selling excess credits.  

• Drives businesses to adopt greener technologies to reduce costs.  

 InnovaƟon and Technology: 

• Carbon markets incenƟvize investment in renewable energy and innovaƟve technologies to 

reduce emissions.  

 Flexibility for CorporaƟons: 

• Companies can balance between reducing emissions themselves or buying credits, offering a 

flexible soluƟon to comply with environmental goals. 
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The Issues with Carbon Markets 

 No Real ReducƟon in Emissions: 

• A funcƟoning carbon market doesn’t always guarantee reduced emissions.  

• Companies may focus on buying credits rather than cuƫng polluƟon.  

 IllegiƟmate or Fake Credits: 

• Weak enforcement allows some players to illegally claim carbon credits or supply fake offsets.  

 Greenwashing: 

• CorporaƟons may purchase carbon credits for reputaƟon purposes (e.g., appearing 

sustainable) without real acƟon to reduce emissions.  

 Cost Inequality: 

• Large corporaƟons can afford to buy credits, but smaller businesses may struggle under the 

financial burden.  

 Supply Chain Issues: 

• Companies face difficulƟes in accurately tracking emissions and ensuring the credits they 

purchase reflect true environmental gains. 

Corporations’ Preference: 

 ReporƟng Over RegulaƟon 

• CorporaƟons like ExxonMobil and General Motors favor free trading of carbon credits among 

firms. 

• They oppose government intervenƟon, arguing: 

• RegulaƟons lead to output restricƟons. 

• Budgets for carbon emissions raise costs. 

• Global supply chains complicate opƟmal carbon budgeƟng. 

Why This Matters: 

 Free trading allows for efficient allocaƟon of carbon credits, ensuring credits are used where they 

are needed most. 

 However, lack of strict enforcement raises concerns about abuse of the system. 

What Can Go Wrong? 

 Weak Carbon Markets: If governments do not set strict targets, carbon markets may become 

ineffecƟve, leading to minimal emissions reducƟon.  
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 Resistance to Accountability: Some companies hide actual emissions or manipulate data, 

undermining the market’s integrity. 

 Over-Reliance on Offsets: Companies might avoid taking real acƟon by conƟnuously buying offsets 

instead of transiƟoning to cleaner technologies.  

 Lack of StandardizaƟon: Without global standards, it becomes difficult to measure, report, and verify 

emissions reducƟons consistently.  

 Social JusƟce Concerns: Developing countries may face economic challenges in adopƟng these 

markets due to limited access to green technologies. 

Way Forward 

 Robust RegulaƟons: Governments should ensure strict emission targets and accurate monitoring of 

carbon credits.  

 Transparency: Implement standardized and transparent reporƟng systems to track carbon emissions 

effecƟvely. 

 IncenƟvize Green InnovaƟon: Provide support for businesses transiƟoning to low-carbon 

technologies.  

 Global CooperaƟon: Carbon markets need global integraƟon to align efforts across developed and 

developing naƟons. 

 Avoid Greenwashing: Independent audits and verificaƟon mechanisms should ensure credits reflect 

actual emissions reducƟons. 

Conclusion 

 Carbon markets have the potenƟal to play a significant role in combaƟng climate change by 

incenƟvizing businesses to cut emissions. However, for them to succeed: 

• Strict regulaƟons and monitoring mechanisms are essenƟal. 

• Efforts must focus on real emission reducƟons, not just trading carbon credits. 

• CollaboraƟon between governments, corporaƟons, and global agencies is needed to create 

credible, transparent, and effecƟve carbon markets. 

 When implemented effecƟvely, carbon markets can ensure a cleaner environment while fostering 

sustainable economic growth. 

 
 
 

TATHASTU IC
S



 

 

THE DIGITAL FRONTIER OF INEQUALITY (GS- I, II) 
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 India is at a pivotal stage in its digital revoluƟon with increasing access to mobile connecƟons, 

smartphones, and Internet penetraƟon. While this has created opportuniƟes for empowerment, 

parƟcularly for women, it has also amplified digital gender inequality and led to technology-

facilitated gender-based violence (TFGBV). 

Background 

 Digital Growth in India: 

• 1.18 billion mobile connecƟons, 700 million Internet users, and 600 million smartphones. 

• The Pradhan Mantri Jan Dhan Yojana expanded access to financial services, with 55.6% of 

accounts held by women. 

 PosiƟve Developments: 

• Greater digital inclusion enables women, especially in rural areas, to access educaƟon, jobs, 

and financial resources. 

• Government iniƟaƟves like Digital Jan Dhan-Aadhaar-Mobile (JAM) provide direct benefit 

transfers and seamless transacƟons. 

 Emerging Challenges: 

• Gender-based violence in digital spaces (TFGBV) threatens women's safety and parƟcipaƟon 

in digital opportuniƟes. 

• Examples include cyberstalking, harassment, phishing, voyeurism, and fraudulent acƟviƟes 

using fake profiles. 

Key Issues 

 Digital Gender Divide: 

• Urban-rural divide: Rural areas have fewer resources and digital skills training opportuniƟes. 

• Cultural norms and societal restricƟons prevent many women and girls from safely accessing 

the Internet. 

 Technology-Facilitated Gender-Based Violence (TFGBV): 

• Forms of TFGBV include: 

o Cyberstalking and harassment. 

o Non-consensual sharing of images. 

o Fake profiles, fraud, and voyeurism. 

• Women and girls are targeted, leading to mental stress and withdrawal from online spaces. 

  
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 Urban Vulnerability: 

• A 2021 Nielsen report revealed 20% more Internet users in rural areas are men, highlighƟng 

urban women’s higher vulnerability due to their public roles. 

Impact 

 Women’s Safety: 

• TFGBV leads to emoƟonal and psychological distress, oŌen forcing women to retreat from 

digital spaces, undoing empowerment gains. 

 Economic Disparity: 

• Digital exclusion restricts women from parƟcipaƟng in online jobs, entrepreneurship, and skill 

development programs. 

 Societal Challenges: 

• Lack of digital literacy and awareness about reporƟng mechanisms exacerbate risks. 

• Under-reporƟng of incidents due to fear of societal backlash or lack of trust in systems. 

 Policy and Legal Challenges: 

• While India has laws like the InformaƟon Technology Act, 2000, and new policies like 

BharaƟya Nyaya Sanhita, 2024, enforcement remains weak in addressing online violence. 

Measures Taken 

 Legal ProtecƟons: 

• NaƟonal Cyber Crime ReporƟng Portal: Enables anonymous reporƟng of cybercrimes. 

• Digital ShakƟ Campaign: Tools and resources to help women navigate online spaces safely. 

• Women-specific safety programs: Plaƞorms like TechSakhi offer helpline support. 

 InternaƟonal Efforts: 

• India signed the 67th Session of the UN Commission on the Status of Women for stronger 

safeguards for women in digital spaces. 

 EducaƟon and Awareness: 

• IntegraƟng digital literacy into school curriculums. 

• Community workshops for men and women to improve awareness about online safety. 

 Technology SoluƟons: 

• Leveraging AI to detect and remove abusive content. 

• Developing swiŌ reporƟng mechanisms on social media plaƞorms. 
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Positives 

 Increased Awareness: 

• Campaigns like Ab Koi Bahana Nahi 

highlight the importance of women’s 

digital safety. 

• Women are now receiving tools and 

legal recourse to fight back. 

 CollaboraƟon: 

• Partnerships with tech industries to 

strengthen reporƟng mechanisms. 

• Inclusion of men as allies for gender 

equality online. 

 InternaƟonal Best PracƟces: AdopƟon of 

global strategies like the Digital Global 

Compact to eliminate gender-based online 

violence. 

Negatives 

 Digital Exclusion: Persistent rural-urban gap 

leaves rural women behind in digital literacy 

and access.  

 Weak Enforcement: Slow or ineffecƟve 

implementaƟon of exisƟng legal 

frameworks. 

 VicƟm Blaming: Cultural and societal norms 

oŌen blame vicƟms rather than 

perpetrators. 

 Under-reporƟng: Fear of backlash prevents 

women from reporƟng incidents of online 

harassment. 

 

Way Forward 

 Strengthening Legal Framework: 

• Enforce stricter laws with clear penalƟes for perpetrators of TFGBV. 

• Ensure social media accountability to swiŌly remove harmful content. 

 Improving Digital Literacy: 

• Expand digital literacy programs in rural areas to enable women to use the Internet safely 

and confidently. 

• Integrate online safety educaƟon in schools and community workshops. 

 Support Systems: 

• Build robust support systems with counseling, legal aid, and rehabilitaƟon services. 

• Strengthen helpline iniƟaƟves like TechSakhi for immediate assistance. 

 Technology Partnerships: 

• Collaborate with tech companies to detect, block, and report abusive content. 

• Leverage arƟficial intelligence and user-friendly tools for reporƟng online abuse. 
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 Inclusive Policies: 

• Implement strategies that engage men and boys as allies for gender equality in digital spaces. 

Conclusion 

 Ensuring women’s safety in the digital space is not just a moral obligaƟon but a criƟcal necessity for 

India’s progress. TFGBV poses a significant barrier to achieving gender equality and must be tackled 

through a mulƟ-faceted approach: 

• Stronger legal enforcement. 

• Enhanced digital literacy and awareness. 

• CollaboraƟon with technology plaƞorms and global iniƟaƟves. 

 With focused efforts, India can bridge the digital gender divide and empower women to parƟcipate 

equally in the country’s digital future. 
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LET’S TALK ABOUT ‘ONE CANDIDATE, MULTIPLE CONSTITUENCIES’ (GS-II) 

 
 The debate around One NaƟon, One ElecƟon has triggered aƩenƟon towards an associated issue – 

One Candidate, MulƟple ConsƟtuencies (OCMC). 

• Under current laws, candidates can contest elecƟons from two consƟtuencies. 

• This pracƟce has raised quesƟons about poliƟcal ethics, financial implicaƟons, and fair 

representaƟon in India’s parliamentary democracy. 
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 The issue revolves around balancing the democraƟc right of candidates to contest mulƟple seats with 

the disrupƟve effects of subsequent by-elecƟons. 

Background 

 ConsƟtuƟonal Provisions: 

• Originally, there was no limit on the number of consƟtuencies a candidate could contest 

under the RepresentaƟon of the People Act, 1951. 

• Frequent instances of winning and vacaƟng seats necessitated repeated by-elecƟons. 

 Amendment of 1996: 

• Parliament amended the Act in 1996, restricƟng candidates to contesƟng from a maximum 

of two consƟtuencies. 

• The amendment aimed to: 

o Discourage frequent by-elecƟons. 

o Promote financial efficiency. 

o Address concerns of democraƟc ethics and fair representaƟon. 

Meaning and Legal Basis 

 One Candidate, MulƟple ConsƟtuencies (OCMC): A single candidate contests elecƟons from more 

than one consƟtuency. 

 SecƟon 70 of the RepresentaƟon of the People Act, 1951 mandates that a candidate who wins in 

mulƟple consƟtuencies must vacate all but one. 

 This vacaƟng leads to: 

• By-elecƟons, causing addiƟonal costs. 

• Confusion for voters regarding representaƟon 

Impacts 

 Financial Burden: 

• ConducƟng by-elecƟons aŌer a seat is vacated incurs significant costs. 

• Example: In 2024, the ElecƟon Commission reported the cost of holding elecƟons was ₹64.2% 

in one consƟtuency and 72.2% in another. 

 PoliƟcal and Social RamificaƟons: 

• It enhances the dominance of ruling parƟes, parƟcularly if they mobilize resources for by-

elecƟons. 
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• The ruling party’s dominance in by-elecƟons can create an uneven poliƟcal playing field for 

opposiƟon parƟes. 

 Voter Confusion: 

• Voters feel betrayed if a candidate vacates the seat aŌer being elected, undermining their 

trust in democraƟc representaƟon. 

• Example: The Ashwini Kumar Upadhyay vs Union of India case, where the issue of fair 

representaƟon was debated. 

 ManipulaƟon of Resources: 

• Leaders contesƟng from mulƟple seats oŌen signal vote banks or power projecƟon in certain 

regions. 

• PoliƟcal families, as seen in states like UƩar Pradesh and Bihar, use OCMC to solidify dynasƟc 

control. 

 Voter Confusion: 

• Voters feel betrayed if a candidate vacates the seat aŌer being elected,undermining their trust 

in democraƟc representaƟon. 

• Example: The Ashwini Kumar Upadhyay vs Union of India case, wherethe issue of fair 

representaƟon was debated. 

 ManipulaƟon of Resources: 

• Leaders contesƟng from mulƟple seats oŌen signal vote banks or powerprojecƟon in certain 

regions. 

• PoliƟcal families, as seen in states like UƩar Pradesh and Bihar, useOCMC to solidify dynasƟc 

control. 

 DemocraƟc Concerns: 

• OCMC creates a non-level playing field, benefiƟng influenƟal parƟes withgreater resources. 

 

Positives 

 Maximizing PoliƟcal Reach: 

• For a leader, contesƟng from mulƟple consƟtuencies enhances popularity and consolidates 

voter base. 

• Example: Leaders like Narendra Modi (Varanasi) or Indira Gandhi contested from mulƟple 

consƟtuencies to project dominance. 
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 Symbolic Significance: 

• ContesƟng from two consƟtuencies demonstrates poliƟcal influence and naƟonal stature. 

 DemocraƟc Choice: 

• The law allows candidates the freedom to contest, respecƟng the core of democraƟc ideals. 

Similar Instances in Other Countries 

 Pakistan and Bangladesh: 

• Candidates are allowed to contest from mulƟple consƟtuencies to test their influence. 

• This pracƟce oŌen results in similar financial and electoral challenges. 

 United Kingdom: 

• A candidate contests from one consƟtuency only, ensuring fair representaƟon. 

• This avoids unnecessary by-elecƟons and financial wastage. 

 USA: 

• The electoral system does not permit contesƟng from more than one seat, ensuring stability 

and clarity in representaƟon. 

Way Forward 

 LegislaƟve Reforms: 

• Amend the RepresentaƟon of the People Act to limit candidates to contesƟng from only one 

seat. 

 Financial Accountability: 

• Candidates who vacate seats should be required to bear the cost of byelecƟons. 

• This measure could discourage misuse of OCMC for poliƟcal gain. 

 Voter Awareness: 

• Educate voters about the implicaƟons of elecƟng candidates contesƟng mulƟple 

consƟtuencies. 

 AlternaƟve Mechanisms: 

• Implement an automaƟc selecƟon process: The seat with the highest vote share could be 

retained by the candidate, reducing the need for fresh byelecƟons. 

 PoliƟcal Will: 

• ParƟes must demonstrate ethical responsibility and refrain from fielding candidates in 

mulƟple consƟtuencies unless absolutely necessary. 

• PoliƟcal Ethics: ParƟes must voluntarily restrict OCMC to promote democraƟc integrity. 
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• Technology Use: Leverage tools like e-voƟng to make by-elecƟons less costly and resource-

intensive. 

Conclusion 

 The issue of One Candidate, MulƟple ConsƟtuencies (OCMC) reflects a broader challenge in 

balancing democraƟc freedoms with fiscal responsibility and voter trust. While it allows candidates 

to maximize their poliƟcal influence, the resulƟng by-elecƟons impose significant financial and social 

costs. 

 Reforming the current system to limit candidates to one consƟtuency can promote fairness, reduce 

wastage of public funds, and restore voter confidence in the electoral process. Strengthening 

legislaƟve frameworks and ensuring poliƟcal accountability will help create a more efficient and 

representaƟve democracy.  
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